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Clothing As Nonverbal Communication














　Clothing was not only regarded as “what is worn", but it regarded as a nonverbal communication 
tool, and this paper examined individual clothing intentionality. 
Clothing intentionality does not have a still clear deﬁ nition, although various knowledge is acquired by 
some researches. 
　So, in this paper, consideration about clothing intentionality was performed from a viewpoint of the 
personal cognition which stems from impression formation, and personal action. 
　As a result, it was shown from many researches that clothing intentionality has inﬂ uence on the 
personal cognition and personal action which stem from impression formation. 
　And a possibility that it would change with the factors which are within and without self was 
suggested. 
　Although clothing intentionality changed with the inner factors of self of course, it was shown that 
an external factor jam changes also according to external inﬂ uence, such as interpersonal relations 





































































　次に「服装からパーソナリティの評定」として 1つの服装特徴によって記述された SPが 10
のパーソナリティ尺度のそれぞれにおいてどのような点にあると思うか評定するよう求めた。被
験者は前述の「パーソナリティから服装の評定」での被験者とは異なる女子大学生 243名であっ
た。この 243名を 120名ずつの 2群に分類し，40対の服装特徴のうちの 1つによって記述され
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